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Mc Donald’s vs burger king brand personalities
[bookmark: _GoBack]According to Aaker’s brand personality inventory, Brand personality is divided in to five categories which include excitement, competence, sincerity, sophistication, and ruggedness.  McDonalds and the burger king are both the leading burger restaurants but they exhibit different personality brand images. Mc Donald’s reveals a personality brand image of a successful leader. The other personal characteristics exhibited by Mc Donald’s brand are being friendly, up to date, cheerful, being confident and family oriented (Davies, et al, 2018). The burger king possess the same personal brand characteristics with the exception of being family oriented and a leader .However, the Burger King is a thriving company in the fast food industry similarly to Mc Donald’s.in comparison to Mc Donalds,the Burger King lacks the personality of a leader
Consistence in brand personality
Although personality is said to be evolving and changing due to interaction with time, there is need to maintain consistence and stability. Notably, consistence of a brand personality can remain but the consistence of a behavior can be changed. Due to the ever changing environmental characteristics there is an urgent need for companies such as Mc Donald’s and the burger king to re-frame their brand personalities to match the ever-changing world. Due the emergence of the Covid-19 pandemic, the social norms have changed completely (Mabkhot, et al, 2017). All over the world, the social dynamics have changed and people are now observing new social norms of wearing masks, avoiding crowded places, and keeping social distances. After carefully investigating on the brand personality of Mc Donald’s and the Burger King, their personality brand should be changed to match the new social norms brought by Covid -19.their brand personalities should caution on covid-29 safety measures such as wearing masks and  maintaining a social distance.
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